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A Multidisciplinary, Collaborative Civic 
Initiative by Minds in Motion Foundation

Under the Banner of Education Expo 2026

C A M P A I G N  S U P P O R T E D  B Y



ORGANIZING COMMITTEE
Roshan Mustaqbil Mission — Education Expo 2026

The campaign is planned and executed by a volunteer committee drawn from 
Minds in Motion Foundation, the All India Payam-e-Insaniyat Forum, and civic 
and social organizations of the city.

Convener

 M. Junaid Farooqui - President (South Zone) All India Payam-e-Insaniyat Forum

Coordinator

 Abdul Rafe - Social Activist & Convener, Alliance Against Crime

Organizing Secretary

 Huzaifa Khan - City President, All India Payam-e-Insaniyat Forum

Executive Members

 Dr. Sandeep sisode - Psychologist, Pranit Psychological Center

 M. N. Hasan Siddiqui - Director, Horizon Overseas Consultancy.

 Awez Ambekar - (InCharge - Misali Mohalla Project, AIPIF)

 Abdullah Al-Mohammadi - Brand Ambassador of the CCCM, MGM University.

 Hanzala Saani - (Young Entrepreneur & Social worker)

 Abuzar Abdul Wase Patni - Director, Batco Transport, CEO Batco Energy Pvt Ltd

 Nabeel-uz-Zama - (Young Entrepreneur & Social worker)

 Majed Johar - Director, Showcase Digital Marketers

Women's Wing

 Fahimunnisa Begum - PR-Secretary JIH, Aurangabad.

 Dr. Firdose Ramzani - Ex.corporeter, Social worker, Research scholar

 Navishta Siddiqui- Administrator, Fahm-E-Qura’n Academy

 Muqaddisa Arifuddin - Administrator, Minds in Motion Foundation





LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.
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Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



Office Address:
 Ar-Rahman Apartment, 102-103, Aurangabad Times Colony,  Opp. Creative Kitchen, 
Chhatrapati Sambhajinagar (Aurangabad),  Maharashtra 431001
Mobile: 99750 99200 / 93712 31231 | Email: mimfindia@gmail.com
Education Expo: www.educationexpo.org | admin@educationexpo.org | @eduexpoindia
Minds in Motion : www.mindsinmotion.in | team@mindsinmotion.in | @mimfindia

Minds in Motion Foundation is registered as a Section 8 not-for-profit
under the Companies Act, 2013. Contributions are eligible for tax exemption under Section 80-G.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

TRACK FOCUS 1: 

ANTI-DRUG & SUBSTANCE
ABUSE AWARENESS

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

TRACK FOCUS 1: 
ANTI-DRUG & SUBSTANCE ABUSE AWARENESS

ACTIVITY SUGGESTIONS

An Important Note
for Schools
During this campaign, some 
students may disclose that 
they or someone at home is 
a�ected by addiction. Please 
do not treat such a 
disclosure as a project 
�nding. Do not name the 
student in any report, 
photograph, or 
presentation. Refer the 
matter quietly to the 
school's designated teacher, 
who will connect with the 
campaign's referral support. 
For any student under 18, 
written parental consent is 
required before any 
counselling or treatment 
referral proceeds.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



TRACK FOCUS 2: 

CIVIC SENSE &
RESPONSIBLE CITIZENSHIP

LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



TRACK FOCUS 2: 
CIVIC SENSE & RESPONSIBLE CITIZENSHIP

ACTIVITY SUGGESTIONS

LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



TRACK FOCUS 3: 

 CLEANLINESS 
& HYGIENE

LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



TRACK FOCUS 3: 
 CLEANLINESS & HYGIENE

ACTIVITY SUGGESTIONS

LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

PROJECT PHASES & TIMELINE

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

HOW TO PARTICIPATE

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.

Sponsored by



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.



LETTER TO THE PRINCIPAL
Respected Principal / Headmaster,

It gives me great pleasure to invite your esteemed institution to join the 
Roshan Mustaqbil Mission, the pre-event campaign of Education Expo 
2026. Every year, we ask our students to learn. This year, we are asking 
them to act.

Three challenges surround the young people of this city daily: The 
creeping reach of addiction, a fading sense of civic responsibility, and 
an environment we have collectively allowed to deteriorate. These are 
not problems for the government alone to solve. They are problems that 
begin and end in how a generation is raised.

This campaign gives your students a structured way to engage with all 
three — not as a lecture they sit through, but as work they do. They will 
survey their own neighbourhoods, speak to their own communities, and 
present what they �nd at the largest educational platform in 
Marathwada.

What we ask of your institution is participation, guidance, and the 
willingness to let students step outside the classroom for a few weeks. 
What we o�er in return is a platform, a framework, and the company of 
institutions that share this concern.

I urge you to embrace this opportunity and to encourage your teachers 
and students to participate with full enthusiasm.

Basit Siddiqui     M. Junaid Farooqui
 Director     Convenor
 Minds in Motion Foundation  Roshan Mustaqbil Mission

ABOUT
MINDS IN MOTION FOUNDATION
Minds in Motion Foundation is a non-pro�t organization established 
with the vision of enhancing educational opportunities and fostering 
holistic development among students. Our mission is to empower young 
minds through access to quality education, the nurturing of talent, and 
the promotion of academic excellence.

Science Fairs : Through the Maharashtra Science Fair Academy, we host 
science fairs that encourage innovation and scienti�c inquiry, o�ering 
students a platform to present their projects and ideas.

Civic & Social Awareness Campaigns : Under initiatives such as the 
Roshan Mustaqbil Mission, we engage students in anti-addiction 
awareness, civic responsibility, and cleanliness work — moving them 
from awareness into action for the betterment of their city.

Educational Events : We organize a range of educational events, 
including the annual Education Expo, which brings together educational 
institutions, students, and industry experts to explore new opportunities 
and advancements in education.

Talent Search Examinations : Our Minds in Motion Talent Search 
Examination (MTSE) is designed to identify and cultivate student talent 
across disciplines, preparing students for competitive examinations and 
building awareness of national-level challenges.

Literary & Cultural Programs : We conduct storytelling competitions, 
essay writing, Hamd-o-Naat contests, and book fairs, nurturing creativity, 
self-expression, and cultural appreciation among students.

Registration Details
 PAN NO.   : AADCO7397L
 SECTION-8 LIC  : 133904
 ANUDAAN ID  : MH/00058685
 NGO DARPAN  : MH/2024/0400214
 CSR CERTIFICATE  : CSR00114435
 CIN NO   : U85190MH2022NPL379581
Registered as a Section 8 not-for-pro�t under the Companies Act, 2013
Contributions eligible for tax exemption under Section 80-G

ABOUT 
EDUCATION EXPO 2026
The Education Expo 2026, organized by Minds in Motion Foundation, 
marks the �fth edition of Marathwada's largest socio-commercial 
educational platform, fostering innovation, inclusion, and community 
participation.

Scheduled for 13–20 December 2026 at Aurangabad - Chhatrapati 
Sambhajinagar, the Education Expo once again unites schools, colleges, 
NGOs, institutions, and civic leaders to explore transformative 
educational ideas, celebrate student achievement, and spark 
collaborations for a more equitable and engaged society.

Growth Across Editions

Year  Scale

2022  Inaugural edition — 3.5 lakh footfall, 192+ schools

2023  5.8 lakh attendees, 250+ schools, science fair and NGO forums

2024  Pre-Expo focus on STEM education and skill-building

2025  "My City – My Vision" civic innovation campaign

2026  "Roshan Mustaqbil Mission" — addiction, civic sense, cleanliness

Each edition has built new bridges between students, educators, civil 
society, and policymakers — establishing the Expo as a landmark 
educational and civic movement in the region.

SDG Alignment

SDG 3        Good Health and Well-being

SDG 4        Quality Education

SDG 6        Clean Water and Sanitation

SDG 11     Sustainable Cities and Communities

SDG 16     Peace, Justice and Strong Institutions

OUR PARTNERS: AN OVERVIEW
A Coalition for the City

No single institution can address what this campaign sets out to address. 
Addiction is a health and social question. Civic sense is an education and 
administration question. Cleanliness is a municipal and community 
question. Each requires a di�erent kind of authority, a di�erent network, 
and a di�erent kind of trust. 

The Roshan Mustaqbil Mission therefore brings together four 
institutions, each contributing what it does best.

MGM University     
Role   : Presenting Institution
What It Brings  : Academic leadership, NSS network, 
                research capacity

All India Payam-e-Insaniyat Forum
Role   : Campaign Partner
What It Brings  : De-addiction experience, 
     community reach, referral support

Maulana Azad College of Arts, Science & Commerce
Role   :  Campaign Supporter
What It Brings  : Environmental expertise, rural 
                outreach, faculty mentorship

The Civic Ledger 
Role   : Debate Competition Partner 
What It Brings  : Sponsorship of the Debate 
     Competition; a newsroom's focus 
     on civic issues

What This Coalition Makes Possible

A student in a rural taluka can now be reached through an NSS unit, 
mentored by a college faculty member, referred to quali�ed 
counselling if needed, and have their �ndings documented for 
submission to the authorities who can act on them — all within a 
single campaign. That continuity, from awareness to action to 
consequence, is what partnership is for.

MGM University
"In a gentle way, you can shake the world." — Mahatma Gandhi

Inspired by the philosophy and ideology of Mahatma Gandhi, MGM established an educational 
trust in 1982 under the guidance of former Education Minister Shri Kamalkishore Kadam and a 
group of founder members drawn from academia. The Trust established its pioneering institute in 
the historic city of (Aurangabad) Chhatrapati Sambhajinagar — a region home to the heritage of 
Ajanta and Ellora, yet at the time lacking premier educational institutions.

MGM University has been established by an Act of the Government of Maharashtra for the 
development and advancement of higher education in the state. The University holds Gandhi's 
philosophy and values as its focal themes, and carries a distinct record of excellence in education, 
research, industry connection, and service.

Why MGM University Presents This Campaign

The three themes of the Roshan Mustaqbil Mission — freedom from intoxicants, civic 
responsibility, and cleanliness — were central preoccupations of Mahatma Gandhi throughout his 
public life. For an institution founded on Gandhian principles, this campaign is not an addition to its 
mission but an expression of it.

Contribution to the Campaign

- Presenting Institution for Education Expo 2026 and the Roshan Mustaqbil Mission

- NSS volunteer participation across all three tracks, including rural outreach

- Faculty mentorship and resource persons for campaign workshops

- Convergence with Viksit Bharat Yuva Sansad 2026, linking school-level youth parliament 
activity to the national platform

- Institute of Social Sciences guidance on campaign design and outcome documentation

- Venue support for central campaign programmes

Leadership

- Chancellor: Shri Ankushrao Kadam 

- Vice Chancellor: Prof. Dr. Vilas Sapkal

- Registrar: Dr. Ashish Gadekar

All India Payam-e-Insaniyat Forum
Aurangabad - Unit
Founder: Late Hazrat Maulana Sayyed Abul Hasan Ali Nadwi (R.A.)

The All India Payam-e-Insaniyat Forum is a non-political, non-religious social organization working 
to promote love and harmony among people purely on the basis of humanity. The Forum works for 
the upliftment of the poorer sections of society and the promotion of brotherhood, with 
continuous activity in education, medical service, and social work across the country.

The Forum's Aims

- To create an atmosphere of love and brotherhood on the basis of humanity and nationhood

- To conduct meetings, seminars, and publish literature in di�erent languages

- To extend help to marginalised and poorer sections of society irrespective of caste and religion

- To create academic merit, earnestness, and a sense of social service among young people

- Established Work in This City Nasha Mukt Abhiyan (Anti-Addiction Campaign)

Beginning in Aurangabad, the Forum launched a campaign against addiction through corner 
meetings and awareness programmes, providing free treatment to those unable to a�ord it. Over a 
four-year period, more than 1200 young people received counselling and medical treatment. Most 
were rehabilitated, with job placement provided to help them overcome �nancial di�culty.

Educational Work : Essay, speech, and quiz competitions in schools, colleges, and universities on 
themes including addiction, mental health, social media, and humanity. Distribution of stationery, 
school kits, and supplies in Zilla Parishad schools across villages, alongside adoption of students for 
continued education. Career guidance programmes conducted with expert speakers.

Social Harmony : Programmes on "Communal Harmony" and "Our Society, Our Responsibilities," 
attended by bureaucrats, academics, industrialists, and NGO representatives, held throughout the year.

Contribution to the Campaign :  Lead guidance for the Anti-Drug Track — experienced speakers, 
corner meetings for parents, teacher training on early warning signs, Con�dential referral support 
— connecting students who come forward to quali�ed counselling and treatment, under strict 
safeguards, Resource person panel — doctors, psychologists, and educationists for school sessions 
and competition judging & Joint health check-up camps alongside cleanliness drives

Maulana Azad College
of Arts, Science & Commerce
Education for Everyone — since 1963

Founded in 1963 by the visionary Dr. Ra�q Zakaria, Maulana Azad College is committed to 
providing quality education to all, with special focus on minority communities. The College's 
mission is to empower students through knowledge, skills, and values that prepare them for 
successful careers and responsible citizenship.

"Education is the most powerful weapon which you can use to change the world."
 — Dr. Ra�q Zakaria (1920–2005)

Recognitions

- Recognized Minority Institute   -     NAAC Re-accredited, Grade 'A'

- UGC 2(f ) and 12(B) Status   -     District Green Champion Award (MGNCRE)

- Unnat Bharat Abhiyan participating institution

- Grade 'A' in Academic & Administrative Audit, Dr. BAMU

- A�liated to Dr. Babasaheb Ambedkar Marathwada University

Academic Strength : The College o�ers programmes across Arts, Science, Commerce, 
Management, and Computer Studies — from undergraduate through PhD. Departments of direct 
relevance to this campaign include Psychology, Botany, Biotechnology, Microbiology, Sociology, 
Urdu, and Arabic.

Contribution to the Campaign : NSS and NCC units for on-ground activity across all three tracks

Environmental leadership — as a District Green Champion Award recipient, guidance for the 
Cleanliness and Hygiene track through the Departments of Botany and Biotechnology

Unnat Bharat Abhiyan — extending campaign activity to the rural areas adopted by the College

Department of Psychology — faculty guidance and school-level sessions for the Anti-Drug track

Departments of Urdu and Arabic — material and activity support for the city's Urdu-medium 
schools, Evaluation committee participation for essay, elocution, and project competitions

Venue support for central campaign programmes

Leadership :  Principal: Capt. Dr. Maqdoom Farooqui 

  Director, Campus Administration: Wg. Cdr. (Retd.) Q.S.S. Imran Ullah

Debate Competition Partner:
THE CIVIC LEDGER
The Civic Ledger is an RNI-registered newspaper committed to delivering 
reliable news. It currently operates across social media platforms — 
Instagram, Facebook, YouTube, WhatsApp, and X — providing 24/7 news 
updates in English and Hindi, with its o�cial newspaper launch scheduled 
for December 2026. Its focus is on local, state, national, and international 
a�airs, along with the civic issues that a�ect people's daily lives.

A Legacy Behind It

The Civic Ledger is backed by the 60-year legacy of the Aurangabad 
Times Media Group, established in 1967. The Group's Aurangabad Times 
Urdu Daily is the largest-circulating Urdu daily in Central Maharashtra.

The Civic Ledger was founded by Umair Khusro, with a vision to build a 
credible news platform that highlights important issues, encourages 
public awareness, and serves readers through both traditional print 
journalism and modern digital media — upholding the core values of 
truth, credibility, and integrity.

Why The Civic Ledger Partners With This Campaign

A newspaper that exists to cover civic issues has a natural stake in a 
campaign that asks young people to engage with them directly. The 
Debate Competition, "Beyond the Verdict," is built on a simple premise: 
that informed public argument matters, and that young citizens should be 
heard on questions of addiction and justice.

Role in the Campaign

- Sponsor of the Inter-College Debate Competition — "Beyond the 
Verdict: A Debate on Addiction and Social Justice"

- Partner in the campaign's aim of building a record of youth 
perspectives on addiction and social justice

Roshan Mustaqbil Mission
"Roshan Mustaqbil Mission: Freedom from Addiction, Civic 
Responsibility, Clean Environment" is a transformative civic education 
and action campaign launched under the banner of Education Expo 
2026.

The campaign is designed to move students beyond textbooks into 
hands-on engagement with three pressing challenges facing their city. It 
invites every school and college across city to participate in a collective 
movement — one in which students, educators, and institutions work 
together to make the city safer, cleaner, and healthier.

Campaign Vision

To cultivate a generation that is free from addiction, respectful of civic 
law, and responsible for the cleanliness of its environment — translating 
classroom learning into real-world civic impact.

Why These Three Themes

Addiction is no longer a distant problem. It reaches into school corridors 
and neighbourhood corners, and it takes hold earliest among those who 
feel least equipped to refuse.

Civic sense is the quiet infrastructure of a functioning city — the habit of 
queuing, of not littering, of obeying a signal when no one is watching. It 
cannot be legislated into existence; it has to be taught.

Cleanliness is where personal health and public health meet. A city's 
sanitation is the sum of thousands of individual daily choices.

The Three Tracks

Theme      Lead Guidance

Anti-Drug & Substance Abuse Awareness AIPIF

Civic Sense & Responsible Citizenship The Civic Ledger

Cleanliness & Hygiene   Maulana Azad College 

This track invites students to understand the 
reach and cost of addiction in their own 
communities, and to build the capacity to resist 
peer pressure — in themselves and in others.

Objectives

- Build awareness of the physical, mental, and 
familial harms of drugs, tobacco, and alcohol

- Develop practical skills for resisting peer 
pressure

- Encourage open dialogue between students, 
families, and teachers

- Introduce available de-addiction and support 
resources

Project Structure

Each team must submit a Project Dossier 
containing:

Problem Statement: A local dimension of the 
issue, identi�ed through observation, survey, or 
interview — never through naming individuals.

Research Summary: What has been tried before? 
What is missing?

Campaign Design: The chosen format — poster 
drive, street play, seminar, reel series — and its 
intended audience.

Implementation Record: What was done, where, 
and who participated. Photographs, attendance 
�gures, community response.

Re�ection: What the team learned; what was 

di�cult.

Support & Mentorship

Workshops: "Learning to Say No" | "Recognizing 
Early Warning Signs of Addiction" (for teachers) | 
"How to Run a Student Awareness Campaign"

Mentors: Psychologists and counsellors | District 
Health Department representatives | 
De-addiction centre counsellors (through AIPIF) | 
Police Social Wing representatives

Judging Criteria

Parameter    Weightage

Relevance & Seriousness of Topic 20%

Creativity    20%

Implementation & Participation 20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, skits, pledge campaigns

Grade 9–12 Street plays, survey, short �lms

UG/PG  Community campaigns, 
  documentaries, policy proposals

MOTIONS, REGISTRATION & 
PARTICIPATION
Teams select one motion at the time of registration and prepare that 
motion in depth for all three rounds. A team may choose from the 
announced list below, or propose a motion of its own framing on 
addiction and social justice, subject to the Organizing Committee's 
approval.

Category A — Addiction and the Law

▪ This house believes that drug use should be treated as a public health 
matter, not a criminal o�ence.

▪ This house believes that the burden of anti-drug enforcement falls 
unequally on the poor.

▪ This house would make de-addiction treatment a legal entitlement.

Category B — Society and Responsibility

▪ This house believes that families, not institutions, are the �rst line of 
defence against addiction.

▪ This house believes that unemployment, not availability, is the 
primary driver of substance abuse among the young.

▪ This house believes that educational institutions have a duty to 
identify and support a�ected students, not to expel them.

Category C — Media, Commerce and Culture

▪ This house believes that cinema and popular media bear signi�cant 
responsibility for normalising substance use.

▪ This house would ban all surrogate advertising of tobacco and 
alcohol.

▪ This house believes that social media has done more harm than good 
to young people's mental health.

Category D — Justice and Access

▪ This house believes that access to rehabilitation in India is 
determined by wealth, not by need.

▪ This house believes that women a�ected by addiction face a double 
stigma that public policy ignores.

Eligibility

Criterion   Detail   

Level    Undergraduate and Postgraduate students

Institution   Any college or university in Chh. 
    Sambhajinagar (Aurangbad) district

Team composition  Two speakers per team (one for the motion, 
    one against)

Teams per institution  No Limit

Languages permitted  English, Marathi, Hindi & Urdu

Registration fee  Free

Language choice carries no advantage or penalty. Judges are drawn to 

cover all four languages, and speakers are assessed on argument, not on 
which language carries it.

Competition Format
Registration Requirement

At the time of registration, each team must specify:
- Chosen motion — selected freely by the team from the announced 

list, or a motion of the team's own framing on addiction and social 
justice, subject to the Organizing Committee's approval

Language of debate

- Speaker assignment — which named speaker will argue for the 
motion and which will argue against, declared in advance

- Teams prepare and debate the motion, language, and side they have 
registered. No motion or side is assigned on the day.

Preliminary Round

- Teams debate the motion they registered. Each speaker receives 5 
minutes, followed by 2 minutes of cross-questioning from the 
opposing team & . Top teams advance.

Final Round

- Each speaker receives 7 minutes, followed by 3 minutes of 
cross-questioning and a 2-minute closing statement per team. 
Judged before a public audience at Education Expo 2026.

A special event under the “Roshan Mustaqbil Mission”
For UG and PG students

Why a Debate on This Subject

Addiction is usually discussed as a matter of individual weakness. It is 
rarely discussed as a matter of justice — of who gets treatment and who 
gets a police case, of which neighbourhoods are policed and which are 
served, or whether a young person's future is decided by what they did or 
by where they were born.

These are di�cult questions, and university students are exactly the 
people who should be asked them. This competition invites them to 
argue positions they may not hold, to defend them with evidence, and to 
listen to the other side.

Objectives

- To awaken among young participants the recognition that a shared 
post or a forwarded message changes nothing on the ground — that 
a brighter future is built through direct, on-the-ground e�ort, not 
through social media activism alone 

- To develop informed public argument on addiction as a social and 
justice question, not merely a moral one

- To build research, reasoning, and public-speaking capacity among UG 
and PG students

- To generate a record of youth perspectives that can inform civic and 
institutional response

- To model disagreement conducted with evidence and courtesy

BENEFITS & CONTACT
 For Participating Students & Groups

1.  Free Participation in All Tracks — Students participate in the full 
range of civic, educational, and innovation-based activities at no 
cost.

2.  Participation Certi�cate for Every Track — Every student receives an 
o�cial certi�cate for each track they participate in.

3.  Top 10 Student Groups Recognized from Each Track — Three 
thematic tracks = 30 outstanding student groups selected citywide. 
Each receives a trophy at group level and a memento for every 
member.

4.  Top 3 Positions from Each Track — Winning groups receive a trophy, 
felicitation, a special institutional certi�cate, and individual 
mementos.

5.  Project Display at the Expo Pavilion — All selected groups receive 
dedicated space to showcase their project.

6.  One-Day Free Stall — All Top 10 groups from each track receive a free 
one-day stall.

For Participating Schools & Colleges

1.  Institutional Brand Visibility during the Expo and across campaign 
promotions

 2.  Institutional Appreciation Certi�cate for each participating 
institution

 3.  Special Felicitation of Mentor Teachers of the top student groups

 4.  Networking & Collaboration with government departments, NGOs, 
universities, and civic leaders

 5.  Documentable Extension Activity relevant to NAAC Criterion 3 and 
Criterion 7 reporting

 6.  Free Access to Expo Learning Resources — toolkits, mentorship 
webinars, and civic project guides

SAFETY & CONDUCT GUIDELINES

These guidelines are binding on all participating institutions, volunteers, 
and mentors.

Student Safety

No campaign activity on a live carriageway without police presence and 
written permission, Gloves and masks mandatory for all cleanliness drives; 
no handling of hazardous or medical waste under any circumstances, 
Students under 14 do not participate in street-level activity outside school 
premises, Teacher supervision at a ratio of not less than one adult per ten 
students for all o�-campus activity

Child Protection

No volunteer or mentor meets a student alone or in a closed space, No 
volunteer collects or shares a student's personal contact details, 
Photographs only with school permission; no photograph identi�es a 
student in connection with addiction, Any concern about a child's safety 
is reported immediately to the school authority

Confidentiality in the Anti-Addiction Track

A student's disclosure is never a project �nding, No name, photograph, or 
identifying detail enters any report or presentation, Referral proceeds 
through the school's designated teacher only, Written parental or 
guardian consent is mandatory for any student under 18 before 
counselling or treatment referral

Non-Political, Non-Communal Conduct

No campaign platform carries political or communal content, No political 
symbol, slogan, or a�liation appears in any campaign material, All 
participating organizations a�rm this in writing.

Media & Consent

Written consent required from any individual featured in a �lm, 
photograph, or published story, For minors, consent from the parent or 
guardian, No interview or documentation of any person currently 
a�ected by addiction

Step 1 — Institutional Registration
The school or college registers through the Fondation‘s O�cial website 
https://mcmv.educationexpo.org or by contacting the Minds in Motion 
Foundation directly.  Registration is free.

Step 2 — Appoint a Campaign Coordinator
Each institution nominates one teacher as campaign coordinator, and 
one designated teacher (including a woman teacher) as the con�dential 
point of contact for the anti-addiction track.

Step 3 — Form Student Teams
Team size: 4–8 students

Teams may be single-class or mixed-age

Each team selects one track (a school may �eld teams in all three)

Each team has one faculty mentor

Step 4 — Receive the Campaign Kit
Registered institutions receive posters, activity guides, pledge material, 
and reporting formats at no cost.

Step 5 — Plan and Implement
Teams follow the project structure for their chosen track through October 
and November.

Step 6 — Submit the Dossier
Complete project dossiers submitted by the end of November through 
the prescribed format.

Step 7 — Showcase
Selected teams present at Education Expo 2026.

Submission Requirements

Component   Format

Project dossier  Printed and digital (PDF)

Photographs   Minimum 10, with captions

Video documentation Optional, 1–5 minutes

Consent forms  Mandatory where individuals are featured

Re�ection note  One page per team

Phase 1 — October 2026
Ideation, Research & Planning

School registration, team formation, and topic selection. Teams survey their 
localities, engage stakeholders, and conduct basic research. Early 
documentation and mentor support help re�ne ideas.

Phase 2—Mid-Oct. – Early Nov.26
Training & Launch

Teacher training workshops (urban and rural sessions). Volunteer brie�ngs. 
Distribution of campaign kits to registered schools. Formal campaign 
announcement.

Phase 3 — November 2026
Implementation

On-ground activity across all three tracks. Awareness campaigns, 
community engagement, content creation. Students document processes 
through journals, photographs, and video logs.

Phase 4 — End of Nov. 2026
Final Submission

Submission of completed project dossiers, media, and reports, including 
background research, methodology, impact assessment, and re�ective 
learning.

Phase 5 — 13–20 Dec. 2026
Grand Showcase

 Selected projects exhibited at Education Expo 2026 in a dedicated civic 
innovation gallery, with live demonstrations, student panels, jury reviews, 
and public interaction.

Date  Event

13 Dec. Expo inauguration

14 Dec. Science Fair — stall presentations

15 Dec. Science Fair — oral / PPT  
  presentations

16–17 Dec. Campaign project gallery, 
  student panels

19 Dec. Prize distribution ceremony

20 Dec. Valedictory session

Learning Outcomes for Students

▪ Application of academic knowledge to 
real - world situations

▪ Critical thinking, teamwork, and project - 
based learning

▪ Deeper connection with social systems, 
environment, and public health

▪ Con�dence in communication, 
presentation, and leadership

1. School / Neighbourhood Cleanliness Drive — Hands-on 
participation with gloves, masks, and proper supervision. Safety 
instructions mandatory before every drive.

2. Waste Segregation Workshop — Practical training on wet, dry, and 
hazardous waste. Set up segregated bins in the school.

3. "Cleanest Campus" Competition — Inter-school competition judged 
on sustained maintenance, not one-day preparation.

4. Recycling Art & Craft Contest — Functional or decorative items made 
entirely from waste material.

5. Personal Hygiene Session with a Doctor — Age-appropriate sessions. 
Separate sessions for girls, conducted by a woman doctor, where 
appropriate.

6. Composting Unit — Set up and maintain a school composting unit; 
document the process over the campaign period.

7. Tree Planting & Maintenance Drive — Planting is the easy part; the 
project requires documented maintenance through the campaign period.

8. Cleanliness Jingle / Short Film Contest — Short audio or video 
content in Marathi, Urdu, Hindi, or English.

9. "Clean Water, Clean Air" Awareness Programme — Sessions on water 
contamination, air quality, and their health consequences.

10. Sanitation Survey of the Locality — Teams map dustbin availability, 
collection frequency, and problem points; �ndings shared with the 
Corporation.

11. Joint Health Check-up Camp — Conducted alongside a cleanliness 
drive, through the campaign's medical volunteers.

12. Plastic-Free Pledge Campaign — School-wide commitment to 
reduce single-use plastic, with a measurable target.

This track connects personal hygiene to 
environmental cleanliness and puts students to 
work — with brooms, with data, and with their 
neighbours.

Objectives

- Establish the link between personal hygiene 
and health

- Build understanding of waste segregation 
and recycling

- Conduct practical cleanliness drives in 
schools and neighbourhoods

- Promote environmental responsibility and 
tree planting

Project Structure

Problem Identi�cation: Survey of sanitation 
conditions in the school or immediate 
neighbourhood.

Baseline Documentation: Photographs and 
measurements before any intervention.

Campaign Design: Cleanliness drive, segregation 
workshop, composting setup, or recycling 
initiative.

Implementation: Direct action with community 
involvement.

Reporting: Before-and-after documentation, 
quantities handled, participation �gures.

Support & Mentorship

Workshops: "Waste Management Basics — Wet, 
Dry, and Hazardous" | "Introduction to 
Composting" | "Personal Hygiene and Public 
Health"

Mentors: Municipal Sanitation Department 
o�cials | Environmental NGOs | Faculty from 
Botany and Biotechnology departments 
(Maulana Azad College) | Health volunteers and 
doctors (through AIPIF)

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Implementation & E�ort  20%

Creativity    20%

Impact & Outcome   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, cleanliness drives, waste 
  craft

Grade 9–12 Recycling projects, sanitation 
  surveys, short �lms

UG/PG  Composting models, waste audits, 
  policy proposals

1. Traffic Awareness Walk — Students at a key intersection with 
placards, in coordination with tra�c police. Permissions mandatory; 
police presence essential for safety.

2. "My City, My Responsibility" Debate — Inter-class or inter-school, on 
live civic issues in the city.

3. Youth Parliament Assembly — Simulated legislative session. 
Students debate and pass mock bills on civic matters.

4. Public Space Etiquette Role Play — Scenarios: queuing, noise, 
littering, giving way to the elderly.

5. Dialogue with Civic Officials — A Corporation or police o�cer visits 
the school for a question-and-answer session. Students prepare 
questions in advance.

6. Cyber Safety & Social Media Responsibility Session — Veri�cation 
of information, responsible sharing, personal digital safety.

7. RTI & Civic Rights Training — Basic workshop on �ling an RTI 
application and accessing public grievance systems.

8. "Civility in Queues" Campaign — Students model and encourage 
orderly queuing at a chosen public location.

9. Write for Rights — Letter Writing Campaign — Students write real 
letters to local authorities about issues they observe.

10. Civic Audit of the Neighbourhood — Teams assess their locality on 
accessibility, safety, sanitation, and public facilities.

11. Conflict Resolution Workshop — Practical tools for resolving 
disputes peacefully, using mock case studies.

12. Voter Awareness Drive (UG/PG) — For students turning 18 — 
registration awareness and the importance of participation.

This track invites students to examine the 
everyday behaviours that make a city liveable — 
and to practise them visibly enough that others 
notice.

Objectives

- Build adherence to tra�c rules and public 
order

- Create awareness of civic rights and duties 
(RTI, voting, grievance redressal)

- Promote tolerance, mutual respect, and social 
harmony

- Develop cyber responsibility and digital 
citizenship

Project Structure

Problem Identi�cation: Select one local civic 
issue — tra�c at a speci�c junction, queue 
behaviour at a public o�ce, littering at a market.

Baseline Observation: Document the current 
situation. Counts, photographs, short interviews.

Campaign Design: Awareness walk, role play, 
dialogue session, or public information material.

Implementation: 2–3 action days.

Re�ection & Report: What changed, what did 
not, and why.

Support & Mentorship

Workshops: "Becoming a Responsible Citizen" | 
"Law and the Citizen — Rights and Duties" | 
"Digital Citizenship and Cyber Safety"

Mentors: Tra�c police o�cials | Municipal 
Corporation o�cers | Legal experts and 
advocates | NSS volunteers and coordinators 
from partner colleges

Judging Criteria

Parameter    Weightage

Relevance of Topic   20%

Inclusiveness & Reach  20%

Creativity    20%

Evidence of Impact   20%

Team Re�ection & Reporting  20%

Project Types by Level

Level  Recommended Output

Grade 6–8 Posters, role play, queue discipline 
  campaigns

Grade 9–12 Youth parliament, surveys, short 
  �lms

UG/PG  Policy proposals, legal literacy 
  workshops, civic audits

1. Pledge Against Addiction — A collective commitment ceremony. 
Students take a public pledge against substance use; the pledge is 
displayed permanently in the school.

2. Street Play / Nukkad Natak — Short performances in public spaces 
on the social and family costs of addiction. Focus on storytelling, not 
sermonizing.

3. Poster & Slogan Contest — Themes: "Life is Beautiful, Addiction is 
Not" / "One Choice, One Future" / "Say No, Stay Strong."

4. Guest Lecture Series — Psychologists, doctors, and counsellors 
address students. Best conducted in smaller groups than full assemblies, 
which allow questions.

5. Short Film / Reel Challenge — Theme: "My Story, My Choice." 1–3 
minutes. Fictional narratives only — no real cases, no identi�able 
individuals.

6. Sports as an Alternative — Inter-class tournaments run under the 
campaign banner, presenting sport as a substitute for idle time.

7. Drug-Free Zone Certification — Schools completing a set of 
campaign activities receive a certi�cate for display.

8. Parents' Corner Meeting — Neighbourhood-level meetings for 
parents, conducted by AIPIF volunteers. Reaching students without 
reaching parents is only half the work.

9. Teacher Sensitization Workshop — Two teachers per school trained 
to recognize early warning signs and respond appropriately.

10. Debate / Panel Discussion — Topics: "Should tobacco advertising be 
banned entirely?" / "Is addiction a crime or an illness?"

11. Quiz on Health & Substance Awareness — Factual content on the 
biology of addiction, legal provisions, and available help.

12. Wall of Support — An anonymous wall where students may write 
messages of encouragement — not confessions.

Institution-Proposed Motions

Institution-proposed motions must be submitted at least 10 days before 
the registration deadline. The Organizing Committee's decision will be 
communicated within 3 working days.

Registration Declaration (Each team's registration form must specify)

Field     Detail

Motion    Selected from the list above, or 
     proposed and approved

Language    English / Marathi / Hindi / Urdu 

Speaker For the motion  Full name

Speaker Against the motion  Full name

Once submitted, the motion, language, and speaker assignment are 
locked for all three rounds and may not be changed after the registration 
deadline.

Judging Criteria

Parameter      Weightage

Strength of Argument & Logical Structure  25%

Use of Evidence, Data & Examples   25%

Rebuttal & Cross-Questioning   20%

Delivery, Clarity & Language Command  20%

Adherence to Time & Decorum   10%

Judges are drawn from partner institutions and include faculty from law, 
sociology, psychology, and media studies departments, alongside legal 
practitioners and senior journalists. Judging panels are constituted to 
cover all four permitted languages.

Rules of Conduct
- Speakers address the motion, never the opposing speaker personally

- No reference to any identi�able individual a�ected by addiction, in 
any capacity

- No communal, political, or caste-based argument; such argument 
attracts immediate disquali�cation

- Evidence cited must be attributable on request; fabricated statistics 
attract penalty

- Time limits are strict; a warning bell sounds at 30 seconds remaining

Awards
Position   Award

Winning Team   Trophy, certi�cate, and Laptop

Runner-Up Team  Trophy, certi�cate, and Tablet

Best Speaker   Individual trophy and certi�cate

Best Rebuttal   Individual certi�cate

All Participants  Participation certi�cate

Institutions �elding �nalist teams receive a Certi�cate of Contribution, 

and mentor faculty are felicitated at the prize distribution ceremony.

Schedule
Stage     Date

Registration opens   15th October 2026

Registration closes   31st October 2026

Preliminary rounds   First week of November 2026

Final round & Award Ceremony 16th December 2026, EduExpo 2026

How to Register
Institutions register teams through mcmv.educationexpo.org or by 
contacting the Foundation at 8484 870 600 / 99750 99200 . Each team 
must nominate one faculty mentor. A detailed rulebook and preparation 
resource pack is provided to all registered teams.


